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Unlocking the Power of Al in Digital Marketing: A
Guide for Home Service Businesses

By Katie Donovan

NEW KID ON THE BLOCK: Artificial Intelligence is poised to play an enormous role in the marketing industry in
the coming years. (Courtesy of Getty Images)
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Artificial Intelligence (AI) has emerged as the cornerstone of innovation within the home services
industry, captivating professionals and consumers alike. Yet, amidst the buzzwords and hype, the
true essence of Al remains diverse and multifaceted, evoking varied interpretations and

expectations.
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According to Bloomberg, Al's impact is poised to affect nearly 40% of global job roles,
underscoring its profound implications. However, amidst this anticipation, it's crucial to delve

deeper into how Al will have consequential ripple effects through paid and organic search.

At a recent Google event, Al was heralded as "the third big shift," following the advent of the
internet a quarter-century ago and the subsequent mobile revolution. Each epoch has
fundamentally altered our societal fabric and unprecedentedly disrupted industries. As Al looms

on the horizon, it promises yet another paradigm shift in how we live and work.

Businesses and consumers alike are eager to harness the transformative potential of this
technology. From its inception, the internet facilitated global connectivity and access to
information, while mobile technology further personalized experiences, catering to immediate
needs and desires in real time. Today, billions of searches are conducted daily on search engines,

underscoring the pivotal role of Al in shaping our digital interactions.

As we navigate this new era of technological advancement, it's imperative to discern Al's true
impact on home services and beyond. From enhancing efficiency to revolutionizing customer
experiences, Al is the key to unlocking a future defined by seamless integration and unparalleled

convenience.

Unleashing Al's Potential in Marketing Strategy

As we delve deeper into the evolution of Al, its transformative potential within marketing becomes
increasingly apparent. At the forefront of this revolution is "predictive AI," which promises to
revolutionize every facet of marketing strategy. Serving as the bedrock of data-driven decision-
making, predictive Al discerns the who, where, when, and how of marketing campaigns, leveraging

insights from customer behaviors to achieve business objectives.

"Content Creation AI" epitomizes the widespread conception of Al, encompassing a myriad of
creative endeavors from copywriting to image and video production. This versatile tool empowers
marketers to craft personalized campaigns with unparalleled efficiency, seamlessly integrating

customer names and preferences for a bespoke experience.

Machine learning, a cornerstone of Al technology, augments marketing efforts by identifying target
demographics and optimizing ad placement in real time. This AI-driven campaign optimization
ensures maximum impact and conversion rates, propelling marketing strategies to new heights of
effectiveness. It’s important to note that machine learning AI has been around for quite some time

and continues to improve.

In customer engagement, "Engagement AI" emerges as a game-changer, facilitating seamless
interactions across various channels, from chatbots to voice assistants. This AI-driven interactivity

extends beyond mere communication, offering invaluable insights into customer preferences and
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behavior to streamline operations and enhance service delivery.

The pervasiveness of Al extends far beyond marketing, permeating industries from navigation to
social media management. From real-time updates on map applications to AI-powered social
content generation, integrating Al technology enriches our daily experiences and empowers

businesses to stay ahead of the curve.

As we embrace this new era of Al-driven innovation, combining human marketing expertise with
cutting-edge Al technology promises to revolutionize the industry landscape. By harnessing the
power of Al, businesses can navigate the complexities of today's dynamic market with unparalleled

agility and efficiency, ushering in a new era of transformative growth and innovation.

Jump In. We're at an Inflection Point for Next-Level Growth

Al stands at a pivotal moment, akin to the transformative shifts experienced by television, which
revolutionized planning, creativity, and the production of iconic commercials. Subsequently, the
internet ushered in an era of personalization and measurable advertising, driving monumental

impacts for businesses of all scales. Mobile technology further elevated brand utility, assisting in

every facet of our lives.

Many forward-thinking marketers, such as CAMP Digital, are already harnessing Al to unlock new
opportunities. We've enthusiastically embraced this paradigm shift, recognizing that there's no

better time to do so than now, given Al's proven efficacy. Recent tests at Google yielded staggering
results for CAMP Digital, with a 70% increase in revenue and significant cost reductions for nearly

a third of the tests conducted.

Consequently, we've wholeheartedly integrated Al across our operations, leveraging its capabilities
in search and combining it with Generative Al—empowering us to generate text, images, sounds,
animations, 3D models, and other data types. This holistic approach propels CAMP’s customers
toward next-level growth and profitability, with a focus on enhancing customer connections,

fostering creativity, and bolstering our confidence in go-to-market strategies.

In today's dynamic marketplace, where customer journeys are increasingly intricate, and demand
is swift, personalized responses, the fusion of AI-driven insights and innovative marketing
solutions has become indispensable for businesses seeking to stay ahead of the curve. Some

examples include:

Customer Connections:



e Al enables marketers to uncover new pockets of demand in the rapidly evolving landscape of

customer journeys, particularly in the home service trades.

e Today's purchase decisions are increasingly complex, dynamic, and nuanced, with customers

exhibiting behavior akin to "product detectives."

» For planned services, 61% of consumers utilize five or more online services before
purchasing, engaging in extensive research on reviews, financing, warranty, performance,

and cost.

e Demand services, such as emergency repairs, witness swift decision-making. Customers
spend less than 20 minutes before taking action, highlighting the urgency and spontaneity of

such transactions.

* Despite representing significant investments, HVAC system searches are often made hastily,

emphasizing the need for marketers to deliver timely and relevant messages.

AI-Powered Marketing Solutions:

e Implementing Al-powered campaigns like Google's Performance Max (PMAX) enhances
search optimization across multiple channels, maximizing conversion opportunities and

customer engagement.

e Enhanced conversion for web, an Al-powered solution, ensures accurate and privacy-safe
measurement of marketing effectiveness, which is crucial in the era of impending cookie

depreciation.

* Marketers leveraging enhanced conversions for the web witness significant improvements in

conversion rates on search and YouTube, underscoring the efficacy of Al-driven strategies.

e Al-powered creative solutions offer endless possibilities for delivering tailored messages to
customers, spanning various formats from short videos to display ads, ultimately driving

higher return on investment (ROI).

Short-Form Video is Exploding — Why Aren't You on YouTube
Yet?

This burgeoning landscape can be daunting for many. With the ubiquity of smartphones,
individuals now possess a virtual production studio in their pockets, fundamentally altering

content creation dynamics. Consequently, short-form videos have witnessed a meteoric rise, with



YouTube shorts averaging an astonishing 50 billion daily views, primarily driven by user-generated

content crafted without sophisticated equipment.

Simultaneously, there's a surge in viewership of long-form content on larger screens, underscoring
YouTube's versatility as a platform. Leading the charge with its streaming capabilities, YouTube
boasts 150 million viewers in the US tuning in via TV screens alone. These seemingly contradictory
behaviors reflect the diverse array of video viewing preferences, from short snippets to multi-hour

live streams.

For brands, maximizing visibility across these platforms is paramount. Leveraging Al-driven video
generation tools, marketers can effortlessly create dynamic campaigns, with over 25% hosted on
YouTube. This tool reimagines static assets for various formats, from YouTube shorts to ads,

optimizing reach across diverse platforms.

Furthermore, diversifying video orientations enhances creative performance, catering to evolving
viewer preferences. By offering videos in different sizes, marketers witness a notable increase in

impressions and clicks, underscoring the importance of multi-faceted content distribution.

Despite the evident potential, Google reports that less than 2% of trade businesses are on YouTube,
despite its stature as the second-largest search engine. However, creating engaging content doesn't
necessitate costly productions. Simple yet compelling visuals, such as clean truck images or

technician snapshots, suffice to kickstart video content creation.

Beyond asset creation, robust measurement and data insights are pivotal for informed decision-
making and market confidence. Enhanced measurement capabilities enable marketers to discern
between clicks and genuine customer engagement, bolstering lifetime customer value across all
channels. Leveraging Al-driven solutions like insight pages and Google Analytics, businesses of all
sizes can navigate this data-driven landscape with confidence and precision, propelling themselves

into a new era of growth and innovation.

Your own Google Analytics Data: the Foundation for Future-
Proof Marketing

The transition to AI-driven marketing strategies can evoke excitement and trepidation as
businesses navigate this transformative landscape. However, it's crucial to recognize that the true
competition lies not with AI but with other businesses and marketers harnessing its power.

Embracing AI becomes imperative for staying competitive in today's market.



High-quality, first-party data derived from direct customer relationships forms the cornerstone of
Al-driven initiatives. Leveraging consented data combined with value-centric measurements
empowers businesses to optimize for conversions, driving tangible business outcomes rather than

merely focusing on clicks or impressions.

With the imminent phasing out of third-party cookies, future-proofing marketing strategies by
prioritizing privacy-centric approaches becomes paramount. To gain deeper insights and prepare
for the future of measurement, transitioning to Google Analytics (GA) 4 is essential. As the old GA
ceases processing data and becomes inaccessible after July 2024, migrating to GA 4 ensures

continuity and unlocks predictive and modeling capabilities integral to future success.

Once the data foundation is established, activating Al-powered campaigns across various Google
platforms, such as search and Performance Max campaigns, becomes imperative. Implementing
value-centric bidding and connecting audiences across YouTube and other Google products further

enhances marketing effectiveness and efficiency.

Moreover, fostering a culture of experimentation and engagement across the organization is crucial
for successfully implementing Al-driven initiatives. From the C-suite to customer service
representatives, alignment and collaboration are key to driving innovation and staying ahead in

today's dynamic marketplace.

Experiment with 5-10% of Your Marketing Budget: Navigating
the AI Frontier

In our forward-looking approach at CAMP Digital, we encourage businesses to allocate 5-10% of
their marketing budget for experimentation and innovation in the coming year. While it may seem
daunting, especially given rising costs and increasing competition for customer attention, reserving

a dedicated portion for experimentation is the key to unlocking AlI's potential.

Embracing Al requires a willingness to test and scale new initiatives. Despite the uncertainties, this
investment in experimentation is the path to uncovering incremental conversion lifts. As we
venture into uncharted territory, some experiments may lead to failures, but others can yield
glorious successes, offering valuable insights and identifying opportunities for significant return on

investment.

Staying agile is paramount. Ensure data, budgets, and channels align seamlessly with marketing
objectives and business goals. This agility, coupled with a keen focus on financial metrics, is crucial

for adapting to the evolving landscape and harnessing the power of Al in marketing.

Remember, Al's true potential lies in its diverse applications across various industries. As the third
shift in AI unfolds, businesses like ours in the trades can leverage its analytics, predictive,

generative, and creative capabilities. The horizon is wide open with possibilities, and in the



upcoming months, we anticipate witnessing inspiring examples of brands utilizing Al in innovative
ways. Let's stay abreast of these developments, adopting smart and forward-thinking strategies to
propel our businesses into the future.
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Katie Donovan is the co-founder and CEO of CAMP Digital, a leading digital marketing agency exclusively

for companies in the home services industry. The award-winning agency leverages strategies in website
design, SEO, paid ads, and more for impactful campaigns to attract and convert quality leads while using its
proprietary Capacity Pro dashboard that allows real-time adjustments to marketing strategy based on client

capacity.
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